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Amendments To The Claims 

This listing of claims replaces all prior versions and listings of claims In the 
application: 

1 , (Currently amended) A method of ranking offerings offered by at least one 
on-line. vendor, comprising: 

operating a ranking module affiliated with a first entity; 
receiving a search parameter of a user; 

identifying at least a first offering from an on-line vendor and a second 
offering from an on-line vendor that match the search parameter, wherein each offering 
has associated with it a revenue estimated to be generated for the first entity; 

estimating a first selection likelihood that corresponds to the likelihood that 
the user will select the first offering and calculating an estimated first selection revenue 
that corr e spond s to th e r e v e nue rec e iv e d by th e f i rst e ntity wh e n a us e r se l e cts th e first 
effeffB e using the first selection likelihood and a fee to be paid to the first entity in the 
event the user selects the first offering : 

estimating a second selection likelihood that corresponds to the likelihood 
that the user will select the second offering and calculating an estimated second 
selection revenue that corr e spond s to tho rovonu e r e c e iv e d by th e first e ntity wh e n the 
us e r s e l e cts th e s e cond off e rino usinq the second selection likelihood and a fee to be 
paid to the first entity in the event the user selects the second offering ; and 

comparing the estimated revenues associated with the offerings and 
ranking, with the ranking module, the first offering relative to the second offering so as 
to increase income received by the first entity; 

wherein the estimated revenues comprise selection revenues associated 
with the offerings . 

2-4. (Canceled) 

5. (Currently amended) The method of claim 1 , further comprising: 
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calculating an estimated first purchase commission revenue that 
corresponds to the commission received by the first entity when a user purchases an 
item offered in the first offering; and 

calculating an estimated second purchase commission revenue t hat 
corresponds to the commission received by the first entity when a user purchases an 
item offered in the second offering; 

wherein the estimated revenues comprise purchase commission revenues 
associated with the offerings . 

6. (Currently amended) The method of claim 6, wherein calculating an 
estimated first purchase commission revenue further comprises estimating a first 
purchase likelihood that corresponds to the likelihood that the user will purchase the 
item offered In the first offering. 

7. (Currently amended) The method of claim 6, wherein calculating an 
estimated second purchase commission revenue f urther comprises estimating a second 
purchase likelihood that corresponds to the likelihood that the user will purchase the 
rtem offered in the second offering. 

8. (Currently amended) A method of ranking offerings offered by at least one 
on-line vendor, comprising: 

operating a ranking website affiliated with a first entity; 
receiving a term entered by a user; 

Identifying at least a first offering from an on-line vendor and another 
offering that match the term, wherein each offering has associated with it a revenue 
estimated to be generated for the first entity; 

estimating, with the ranking website, a first s election likelihood that 
corresponds to the likelihood that a user will select the first offering; 
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calculating, wrth the ranking website, an estimated first selection revenue 
that corr e spond c to th e r e v e nu Q using the first selection (ikelihood and a fee to be 
received by the first entity when the user selects the first offering; and 

comparing the estimated revenues associated with the offerings and 
ranking, with the ranking website, the first offering relative to the other offering so as to 
increase income received by the first entity; 

wherein the estimated revenue associated with the first offering comprises 
the first selection revenue . 

9. (Currently amended) The method of claim 8, further comprising: 
estimating, with the ranking website, a second selection likelihood that 

corresponds to the likelihood that the user will select a second offering from an on-line 
vendor; and 

calculating, with the ranking website, an estimated second selection 
revenue thnt corr e sponds to tho r e venue using the second selection likelihood and a 
fee to be received by the first entity when the user selects the second offering; 

wherein the estimated revenue associated with the second offering 
comprises the second selection revenue . 

10, (Currently Amended) A method of operating a ranking website affiliated 
with a first entity to rank offerings offered by at least one on-line vendor, wherein each 
offering has associated with it a revenue estimated to be generated for the first entity, 
the method comprising: 

estimating, with the ranking website, a firsLpurchase likelihood that 
conresponds to the likelihood that a user will purchase an item offered in a first offering 
from an on-line vendor; 

calculating, with the ranking website, an estimated first p urchase 
commission revenue using the first purchase likelihood and a t tiat Gorrocponds to tho 
commission to be received by the first entity when the user purchases the item offered 
in the first offering; and 



4 



PAGE 6117 ^ RCVD AT 1(5/2005 4:34 :44 PNI [Eastern Standard Timel * STO 



Jan. 5. 2005 3:30PM BHG & L CHICAGO 



No.22]9 P. 7 



comparing the estimated revenues associated with the offerings and 
ranking, with the ranking website, the first offering relative to another offering so as to 
increase income received by the first entity; 

wherein the estimated revenue associated with the first offering comprises 
the first purchase commission revenue . 

1 1 . (Currently amended) The method of claim 1 0, further comprising: 
estimating, with the ranking website, a second purchase likelihood that 

corresponds to the likelihood that the user will purchase an item offered in a second 
offering from an on-line vendor; and 

calculating, with the ranking website, an estimated second purchase 
commission revenue using the second purchase likelihood and a ^ h a t- conrespondo to 
the-commlssion to be received by the first entity when the user purchases the item 
offered in the second offering; 

wherein the estimated revenue associated with the second offering 
comprises the second purchase commission revenue . 

12. (Currently Amended) A method of operating a ranking website affiliated 
with a first entity to rank hyperiinks to websites affiliated with at least one on-line vendor, 
wherein each hyperiink has associated with it a revenue estimated to be generated for 
the first entity, the method comprising: 

estimating, with the ranking website, a first click likelihood that 
corresponds to the likelihood that a user will click on a first hyperiink to a website 
affiliated with an on-line vendor; 

calculating, with the ranking website, an estimated first click revenue using 
the first click likelihood and a fee to be t hat corresponds to th e- fev e nu e received by the 
first entity when the user clicks on the first hyperlink; 

estimating, with the ranking website, a first p urchase likelihood that 
corresponds to the likelihood that the user will purchase an item offered on the website 
associated with the first hyperiink; 
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calculating, with the ranking website, an estimated first p urchase 
commission revenue using the first purchase likelihood and a that corrGsponds to the 
commission to be received by the first entity when the user purchases the item offered 
on the website associated with the first hyperlink; and 

comparing the estimated revenues associated with the hyperlinks and 
ranking, with the ranking website, the first hyperlink relative to another hyperlink so as to 
increase income received by the first entity; 

wherein the estimated revenue associated with the first hyperlink includes 
the estimated first click revenue and the estimated first purchase commission revenue , 

13. (Currently amended) The method of claim 12, further comprising: 
estimating, with the ranking website, a second click likelihood that 

corresponds to the likelihood that the user will click on a second hyperlink to a website 
affiliated with an on-line vendor; 

calculating, with the ranking website, an estimated second click revenue 
using the second click likelihood and a fee to be t hat corrocpondG to the r e v e nu e 
received by the first entity when the user clicks on the second hyperlink; 

estimating, with the ranking website, a second purchase likelihood that 
corresponds to the likelihood that the user will purchase an item offered on the website 
associated with the second hyperlink; and 

calculating, with the ranking website, an estimated second purchase 
commission tb nt fiorr e sponds to th e -revenue using the second purchase likelihood and 
a_commission to be received by the first entity when the user purchases the item offered 
on the website associated with the second hyperlink; 

wherein the estimated revenue associated with the second hyperlink 
includes the estimated second click revenue and the estimated second purchase 
commission revenue . 

14. (Currently Amended) A method of operating a website having a ranking 
module affiliated with a first entity that ranks referrals to at least one on-line vendor, 
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wherein each referral has associated with it a revenue estimated to be generated for the 
first entity, the method comprising: 

estimating a first click likelihood that corresponds to the likelihood that a 
user will click on a first refenral to an on-line vendor; 

calculating an estimated first click revenue th at corr e sponds to th e 
revenue usina the first click likelihood and a fee to be received by the first entity when 
the user clicks on the first referral; 

estimating a first purchase likelihood that corresponds to the likelihood 
that the user will purchase an item mentioned in the first referral; 

calculating an estimated first purchase commission t hat oorroGponds to 
the -revenue using the first purchase likelihood and a commission to be received by the 
first entity when the user purchases the item mentioned in the first referral; 

estimating a second click likelihood that corresponds to the likelihood that 
the user will click on a second referral to an on-line vendor; 

calculating an estimated second click revenue that corrocponds to th e 
rcvonuo using the second click likelihood and a fee to be received by the first entity 
when the user clicks on the second referral; 

estimating a second purchase likelihood that corresponds to the likelihood 
that the user will purchase an item mentioned in the second referral; 

calculating an estimated second purchase commission revenue using the 
second purchase likelihood and a t hat corrosponds to th e commission to^received by 
the first entity when the user purchases the item mentioned in the second referral; 

comparing the estimated revenues associated with the referrals and 
ranking with the ranking module the first referral relative to the second referral so as to 
increase income received by the first entity, wherein an estimated revenue associated 
with a referral includes the estimated click revenue and the estimated purchase 
commission revenue for the referral ; and 

displaying the first referral and the second referral on a websit e accordinii 

to their ranking . 
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15. (Currently amended) A system that ranks offerings offered by at least one 
on-line vendor, comprising: 

a first offering from an on-line vendor that matches a search parameter; 

a second offering from an on-line vendor that matches the search 
parameter; and 

a ranking module stored in a computer readable storage medium, wherein 
the ranking module is affiliated with a first entity, and wherein the ranking module 
estimates a first selection likelihood that corresponds to the likelihood that the user will 
select the first offering and calculates an estimated first selection revenue using the first 
selection likelihood and a fee to be t hat corrocpond Q to th e r e v e nue received by the first 
entity when a user selects the first offering; estimates a second selection likelihood that 
corresponds to the likelihood that the user will select the second offering and calculates 
an estimated second selection revenue using the second selection likelihood and a fee 
to be t hat oorrocponds to th e r e venu e received by the first entity when a user selects 
the second offering; and compares the exp e ct e d estimated revenues associated with 
the offerings and ranks the first offering relative to the second offering so as to increase 
income received by the first entity, 

wherein the estimated revenues comprise selection revenues associated 
yyith the offerin_gs , 

16-17- (Canceled) 

18. (Currently amended) The system of claim 15. wherein: 

the ranking module calculates an estimated first purchase commission 

revenue that corresponds to the commission received by the first entity when a user 

purchases an item offered in the first offering; and 

the ranking module calculates an estimated second purchase commission 

revenue t hat corresponds to the commission received by the first entity when a user 

purchases an item offered in the second offering; 
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wherein the estimated revenues comprise purchase commission revenues 
associated with the offerings . 

19. (Currently amended) The system of claim 18, wherein: 

for calculating the estimated first commission revenue, t he ranking module 
estimates a first purchase likelihood that corresponds to the likelihood that the user will 
purchase the item offered in the first offering; and 

for calculating the estimated second commission revenue, t he ranking 
module estimates a second purchase likelihood that corresponds to the likelihood that 
the user will purchase the item offered in the second offering. 

20. (Currently amended) A system affiliated with a first entity that ranks 
offerings offered by at least one on-line vendor, wherein each offering has associated 
with it a revenue estimated to be generated for the first entity, comprising: 

a first offering from an on-line vendor that matches a search parameter; 
a second offering from an on-line vendor that matches the search 
parameter; and 

a ranking module stored in a computer readable storage medium, wherein 

the ranking module: 

estimates a first selection likelihood that coresponds to the likelihood that 
a user will select the first offering, 

calculates an estimated first selection revenue that corrosponds to th e 
f cvcnuQ r o c o ivod by th e first e nt i ty wh e n the u co r oo l ootG the first offer i ng, j jsing the firs| 
selection likelihood and a fee to be received bv the first entity when the user selects the 
first offering. 

estimates a second selection likelihood that corresponds to the likelihood 
that the user will select the second offering, 

calculates an estimated second selection revenue t hat correspond s to t t ^ 
rcvcnuo rocQtvod by th^ fi'^* ^"^^V y ^ th n n th n ufiar s e l e ct s tho oeoond off e r i ng. -using the 
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second selection likelihood and a fee to be received bv the first entity when the user 
selects the second offering, and 

compares the estimated revenues associated with the offerings and ranks 
the first offering relative to the second offering so as to increase Income received by the 
first entity; 

wherein the estimated revenues comprise selection revenues associated 
with the offerings , 

21 , (Currently amended) A system affiliated with a first entity that ranks 
offerings offered by at least one on-line vendor, wherein each offering has associated 
with it a revenue estimated to be generated for the first entity, comprising: 
a first offering from an on-line vendor; 
a second offering from an on-line vendor; and 

a ranking module stored in a computer readable storage medium, wherein 
the ranking module; 

estimates a first purchase likelihood that corresponds to the likelihood that 
a user will purchase an item offered in the first offering, 

calculates an estimated first purchase commission that corrosponds to th e 
commiss i on r eeei v e d by th e fir s t en t i ty wh e n th o U G or purchas e s th e4 tem off e r e d in the 
ftmt offering, revenue using the first purchase likelihood and a commission to be 
received bv the first entity when the user purchases the item offered in the first offering. 

estimates a second purchase likelihood that corresponds to the likelihood 
that the user will purchase an item offered in the second offering, 

calculates an estimated second purchase commission that corr e spond s 4e 
tho commission r e oo i v o d by th e first e nt i ty whon tho ucor purchas e s the itom off e r e d i n 
th o s e cond off e ring . - revenue using the second purchase likelihood and a commission 
received bv the first entity when the user purchases the item offered in the second 
offering, and 
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compares the estimated revenues associated with the offerings and ranks 
the first offering relative to the second offering so as to increase income received by the 
first entity; 

wherein the estirnated revenues comprise purchase commission revenues 
associated with the offerings . 

22. (Currently amended) A system affiliated with a first entity that ranks 
offerings offered by at least one on-line vendor, wherein each offering has associated 
with It a revenue estimated to be generated for the first entity, comprising: 

a first offering from an on-line vendor; 

a second offering from an on-line vendor; and 

a ranking module stored in a computer readable storage medium, wherein 
the ranking module: 

estimates a first selection likelihood that corresponds to the likelihood that 
a user wilt select the first offering, 

calculates an estimated first selection revenue t hat corr e sponds to th e 
r e v e nu e using the first selection likelihood and a fee to be received by the first entity 
when the user selects the first offering. 

estimates a first purchase likelihood that corresponds to the likelihood that 
the user will purchase an item offered in the first offering, 

calculates an estimated first purchase commission that corre s ponds to th e 
G ommiss i on revenue using the first purchase likelihood and a commission to be 
received by the first entity when the user purchases the item offered in the first offering, 

estimates a second selection likelihood that corresponds to the likelihood 
that the user will select the second offering, 

calculates an estimated second selection revenue that corresponds to th e 
fovemj e using the second selection likelihood and a fee to be received by the first entity 
when the user selects the second offering, 

estimates a second purchase likelihood that corresponds to the likelihood 
that the user will purchase an item offered in the second offering, 
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calculates an estimated second purchase commission revenue using the 
second purchase likelihood and a commission to be t hat c or re spondG to th e commicQion 
received by the first entity when the user purchases the item offered in the second 
offering, and 

compares the estimated revenues associated with the offerings and ranks 
the first offering relative to the second offering so as to increase income received by the 
first entity; 

wherein an estimated revenue associated with an offering includes the 
estimated selection revenue and the estimated purchase commission revenue for the 
offering . 
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